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Reklam Harcamalari

WORLDWIDE AD GROWTH: 1990-2004

U.5.A. OVERSEAS TOTAL WORLD
EBILLION e BILLION e EBILLION Ve
Uss CHANGE us 5 CHANGE Uss CHANGE
1990 $130.0 + 3.9% $145.9 +11.8% $275.9 + 7.9%
1901 128.4 - 1.2 153.9 + 2.5 282.3 + 2.3
1992 133.8 + 4.2 165.4 + 7.9 299 .2 + 6.0
1993 141.0 + 9.4 163.2 -1.3 2304.2 + 1.7
1994 153.0 + B.6 179.0 + 8.7 332.0 + 8.1
1895 165.1 + 7.9 2059 +15.0 371.0 +11.7
1996 1781 + 7.9 2121 + 3.0 390.2 + 3.2
1897 191.3 + 7.4 210.0 - 1.0 401.3 + 2.8
1998 206.7 + 8.0 203.2 - 2.3 411.9 + 2.6
19499 222.3 + 7.6 213.8 + 4.2 4361 + 2.9
2000 247.9 +11.3 226.8 + 6.1 474.3 + B.8
2001 231.3 - 6.9 209.6 - 8.6 440.9 - 7.9
2002 236.9 + 2.4 213.6 +1.9 450.5 + 2.2
2003 243.9 + 3.6 244.4  +14.4 489.9 + B.7

2004* 263.3 + 7.3 226.1 + 4.8 219.4 + 6.0
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fistikyesili

see! hear! speak!

08 December, 2007 "Tas delen, suyun kuvveti degil,

2008 de kiiresel reklam harcamalan yiizde 6.7 artacak S Seminde:
ZenithOptimedia’mn raporuna gore, reklam harcamalan, mortgage krizinden Brezilya atasozu
kaynaklanan yavaslamaya karsin, 2008"de Pekin Olimpiyat Oyunlan, ABD baskanlk

secimleri, 2008 Avrupa Futbol Sampiyonasi ve gelismekte olan dlkelerin glicld Latest Posts

performansimin etkisiyle arta:

¥ 2008 (1310)

Olimpiyatlara 3 milyar dolar, ABD"deki secimlere 2 milyar dolar ve 2008 Avrupa ¥ October 2008 (48)
Futbol Sampiyonasi’na ise 1 milyar dolar reklam harcamas yapilacag tahmin Star Wars: The Old
ediliyor.

Republic PC'ye gelecek
Rapora gore, 2010°da da Cin 11 Atmanya yerine en buyuk dordinci reklam Canio Risyraiss
piyasasi olmast, Rusya’min da 14’iincii siradan 6'nc1 siraya yiikselmesi bekleniyor. Yaklagtyor Balkabaklan
2007 ile 2010 yillan arasinda gelismekte olan Ulkelerin reklam piyasasina ise Kagin!
fazladan 49.5 milyar dolar katkida bulunmas: da bekleniyor. En iyi Yabana Film
Oscar'ina 67 Aday
. Bu hafta vizyonda neler
@ var? Sevimli Dinozor
% Tatil...

_— Watch Today! BioShock 2
i Sea of Dreams Trailer
Posted by fistikyesili at Saturday, December 08, 2007 TS

Starcraft 2, ticleme olarak
Etiketler advertising / marketing, Turkish hazirlaniyor

LEGO Batman: The Video
0 COMMENTS: G Do
Post a Comment Simit vurtdisina acihvor
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Premaosyonda yiizlerce Unin secensd .
19401n s hometneseye Krizde reklama sarilan kazaniyor
Kisa Busun? Krizlerde reklama sanilan kazantyor™ diyen uzmanlar, diinyay! dalga dalga etkisi altina alan
Arkadasiannin Yaninda Kisa Kalma Ko de = - B 5 : -
Tansmadan Boyuny Ol kiiresel knzde de reklam cahsmalanmin can simidi olacagina dikkat cekiyor.
2001 krizinde hedef kitlesini yeniden belirieyerek TV GUNUN MANSETLERI
Wm T reklamiarm artiran Dove, pazar payini yizde 9.8°den yiizde  +isin kosamasns géen you on verid
hstomeas? TEB KOB TV ce. 15.7°ye cikardi. Ay donemde given, sadakat, dostiuk ~ * Toriye i yakm ik 48D 0 Glams..
TESkobie com Pacasians. Staiess mesajlan veren Akbank, kriz tncesi 3 bin 750 olan giiniik ';‘"T*‘:‘ Ack wekier
inysy bigi yorea™
. yeni misteri saysim kriz soarasinda 4 bin 800" e yiikseltti. Al | — =

her giin makine cabistrmaktan kacnan miisteriyi hedefe + e i b stk sorumkibn
alarak reklamlan artwdh. 1999 da yiizde 3.5 kiliciden pazar . Gosge'n rekiam oo taibe sing
paym, krize radmen 2001 de yizde 16.5 arttirdi. Sunlar kriz «Verg barcenss biyik ddeme kosyis
doneminde rekiam calsmalanm kismayarak blylimesine * AKF artk Ansyass yzommaz.

devam eden dmeklerden sadece birkag... i Sl
* Egeg cank boaika olrak ilasdier
. . * &mac, DiP §TGrk'e ook sest ci¥
2001 krizinde reklama ara vermeyip devam eden firmalarn s YR i

basanlanm drnek gosteren uzmanlar, ~Krizde reklanm « Hangi memur 2009 éa ne tadar sacal?
durduran markalar kime disecek. 2001 krizinde batan « ASAY gifi yerns ASAV gelyer
firmalarn ortak noktas reklama ara vermeleriydi- diyor. D™ provelesyosunin 2 Snemiamac

® DUNYAY] SARSACAX KITAP: APOKRIFAL + 243 tertest Sngitien kagtt
® Amerika cokiyor dolar wkselyor i 25 Elm{ e Reuck: Koprisd Hpay
e el Tasarruf var ama panik yok 2 =
® Hariyet CINCE gazete giaryor - ) ) i o + TUSIE 5 2ba sbndas sopat
® ramin Golar kman ya da papaz kimde ASD ve Awrupa”da giderek derinlesen kiiresel mali kriz + Amerian genisie sahots| pandd
PIVASALAR Tirkiye de de reldamverenlere kemer siktirmaya basladi. * Kandshoizns tas Dcalan' = yejenici
3 = Ancak rekiam dimyasimin dnde gefen isimieri 2001 krizindeki  *ABD'nm "Vesd Ka'uns kargi AE den “Mias.
Endeks ad  Deger Daviz Als Saos : = >
DuEio e [y gibi bir tablo le kary: karsya oimadikiarmin altm ciziyor.  * O SnEeenranadan
Em =@ 2R 12 "2001 krizi firmalar icin iyi bir tecriibe oldu™ diyen uzmanlar ILISKILI HABERLER
s SonSnosian dzellilde Undever, (ker, Coca-Cola, Turkeel gin bisytik firmalarn kiiresel krize ragmen reklam

DuEwal T
SON DAKIKA

— ecen krizde yizde 50" lere varan bir kilgilmeyie karsi karstya gelen reklam sektdrii de bu sefer
A e AR A B G aksine bilylimeyi dagdriiyor. 2007 yibm 4.1 milyar YTL ite kapatan reldam sektdr, bu yil da yizde
s oz 15 biayiime ile 4 miyar 750 mityon YTL "l bir biyikiii3e ulasmay bekiiyor. 2001 krizini atlatamayan
cogu markamn ortak noktasmin reklam cabsmalanm durdurmak olduSunu hatirlatan iletisim
uzmanian yeni donemde sirketlerin derslerine i calistdindan yana.

* ANAARA'DA TTEAK SKINTSL DSP'LE "URALY
+ ERDOGAN: TURKIVE. B Nl GUCLENDRLVESL
+ 7= KART TAN SONRA "KULTUR KART ONERS!

+-SEVH BALCIOELY ANLIOR . 5 ¥ -

+ THE ECONOHIST: TURK EXONOVISIE BRCAPA ;

+ KENSERE TMLYON YTL'LK BOTCE arasnda blr panik havasimin olusmada3im ania a Heklam Ajansi Baskam Faruk Kaptan, )

*-PARA ARZNDA 128 MLYAR YT LK AZTS YA “Heniiz but(;e lasintbilan )'d( Gegen krizden ders alanfar b\rtcelen buyutlmse de yolia devam edryu

» KAPTALTW VE ¥AZ TATTSLIVOR chyor. \ap'z" yme g2 2009 da reklam harcamalanimin bu yilki kadar artamayacadim belirterek, "Bu

o AN 74 FCR 208 CUNA CEAFFIE e L dimilearrann Ariindao hirmnlke tnnd coldanmowcon clelondi . TN B~ by beadare ~ale _'j
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Reklam ve sponsorluk
: TV harcamalari yiizde 12 arth
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EEinlisiesi Televizyon reklam harcamalarn gecen yila gore yuzde 11.9 artti. olmayanlara iyi -aui
Yarismalarimiz Radyo, dergi ve gazete gibi diger geleneksel medya mecralan davranin” v;.
. X arasinda, televizyonun reklam harcamas! pay hem gelismis hem de ,—’m
Mediacat Kitaplari gelisen ekonemilerde yizde 63.5'ten yiizde 65.3'e gikti. Her yil oldudu gibi bu yil da ==
Kinye Felis'te en iddiali ...
Medya Odasi
SN : Global Spend by Media Type
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Notx: Includes mlevision, newspapers, regannes and radio
Sourow! Mislsen Qf 2011

Radyo ve dergiler, TV'yi takip ediyor

Radyo, geleneksel mecralar arasinda reklam harcamalar goz dniune
alindiginda TV'yi en yakindan takip eden mecra. 2011'in ilk ceyredinde
ylizde 8.5 yikselen radyo reklam harcamalarni, yizde 6.4 ile derailer

takip etti. Gazetelerde sadece yizde 1 artis gerceklesti. / K
S R uls/, onsept.

Gelisen ekonomiler biiyiimeye neden oluyor

Gelisen bolaeler alobal reklam harcamasindaki bivimeve ivme
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Ad Spending by Category

The top 10 advertizing categories in the firet quarter of 2008 spent a total of $38,335.3 millien, down 0.7 percent from a year ago.
Autometive was the top-spending category at 26,478.4 milion, a decline of 11.2% as the industry continued to grapple with a sales
slowdown. Spending reductions were most pronounced for light truck medels. Autometive expenditures have now declined for twelve
censecutive quarters.

Financial services advertizing remained stalled and finizshed the half year flat at $4,498.7 milion. Credit card marketers pulled back on
=pending toward the end of the period, while retail bank advertizing picked up momentum, an cutcome of the need to attract consumer
deposits in the face of widening liquidity cencerns.

The largest percentage gain was achieved by Food & Candy, up 7.4 percent to $3,171.1 million. Lecal Services & Amusements (+3.5
percent to 34 514.5 milion} and Reztaurantz (+5.0 percent to 52 835.6 milion) alzo turned in positive performances.

Telecommunications spending tumbled 8.9 percent to $4,070.1 million. Continuing a recent trend, higher expenditures from leading cable
and sateliite TV providers were more than offset by reductions from the wireless segment. Mizcellaneous Retail, which includes all
retail segments except department =tores and home furnizhings/appliance stores, was down 4.2 percent to $3,990.0 milion during a
period when congumer spending was alzo easing.

Top Ten Advertising Categories: Jan-June 2008 vs. Jan-June 2007
RAMNK |CATEGORY JAN-JUNE 2008 (Millions) | JAN-JUNE 2007 (Millions) | % CHANGE
1 Automotive 5654784 57,2962 -11.2%
(Foreign) (83,666.7) (83.914.4) (-6.3%)
{Domestic) (82,811.7) (53,381.8) -16.9%)
2 Local Services & Amusements 34,5145 54,3618 3.5%
3 Financial Services 54,4587 54,5004 0.0%
4 |Telecom $4,070.1 $4.467.7 -89%
5 |Mizcellaneous Retaill $3,5890.0 54.164.0 -4 2%
6 Direct Response $3,690.7 $3,595.8 26%
T Food & Candy $3,171.1 529523 T7.4%
8 Perzonal Care Products $2,959.7 $3,057.0 -4.4%
§  |Travel & Tourizm $2.939.3 §2851.2 31%
10  |Restaurants 5$2,835.6 27017 5.0%
TOTAL $36,336.3 $36,606.2 0.7%
Source: TNS Media Intelligence
Note: Figures do not include FS1or PSA activity. The sum of the individual categories may differ from the total due te rounding.
1 Mizcellaneous Retail does not include theze retail segments: Department Stores, Home Furnishing & Appliance Stores.

Branded Entertainment

TNS Media Intelligence continuoushy monitors Branded Entertainment within network prime time and late night programming. The tracking
identifiez Brand Appearances and measures their duration and attributes. Given the =hort length of many Brand Appearances,
duration iz a more relevant metric than a count of occurrences for quantifying and comparing the grozs amount of brand activity that
viewers are potentially exposed to in the program versuz in the commercial breaks.

In the =econd quarter of 2008, an average hour of monitored prime time network programming centained 8 minutes, 15 seconds (8:15)
of in-=how Brand Appearances, a two percent increase from a year ago. In additien, there was 14:17 per hour of network commercial
meszages. The combined total of 22:32 of marketing content represents 38 percent of a prime-time hour.

Un=cripted reality programming had an average of 10:15 per hour of Brand Appearances as compared to just 5:04 per hour for
=cripted programs such as sitcoms and dramas. Late night network talk =hows averaged 14:00 per hour. The combined load of Brand
Appearances and network ad mezzages in theze shows reached 29:25 per hour, or 48 percent of total programming time.

Brand Appearances vs. Advertising: Q2 2005

Tmirne dac'sesarnnde nar hoasiry
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Ad Spending by Advertiser

The iop 10 advestsers n e frst six monhs of 2005 spent a combined total of 58, 442.7 milion, 3 3.8 percert decresse from st year.
Acrossiheop 58 Bmere grawg of represemng neery one-had of total ad expendiurss, spending
Selby 47 percent

Pracier S Carble mantares &s postion s the Ergest adveriser with $1.450 2 milion i sxpeadiures for the Janusry-Juse pencd 3
7 6 percent decrease vErsUs 3 year 830 The company shamly reduced pulays » Agri-Jans, &s fscal owrh quarisr. Other packaged
goods marketers in the fop 10 tad mixzd ressls Johasen & Jeshason (-11.8 percent. to S550.5 miien; snd Xraft Foods (5.7 peroent,
1o 5528 5 milicn} lowersd ther ad Sudpels witie Pepsice {+5.0 percent, o $535.5 milios) had 3 medest incresse.

Amoaq the sufo menafachurers, Ford Molsr Company 28 ost of e top 10, leavng Gen=ral ¥olors a3 fe lone Rdushy representaive.
GW's ad spenging was $1.037.1 miloe, an norease of 128 percent ade! redesgns for hie Thevroled Halbe and Cadilac C7S wers
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1 |Procier3Gambelo 514302 51.81541. -1E%

2 | Verzos Commuricatioss e st.1023 sime7]  7E%

3  |GeneralVelors Comp $19373 $8180] 129%

4 AaTEc =4 S11136] -156%

5 |MewsCap 781 sEsEe 0E%

& |TmeWamernc STi74 $7385| 82%

7 |loanson & Jonson $Qs §7830, -118%

3 |WatDesey o $5015 $558 83%

o |Pepsiaic s ss=88 S0%

10 |KraRfosds¥c 5283 §5666, £7%

| TOTAL 8407 $EB3R4 30%
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Ad Spending by Category

The top 10 adverising caisgenes in the frst gsarizr of 2008 spent a tofal of $36,336.3 milion, Sown (.7 percert from 2 year ago.
Agizmrotive was fhe tog-sseading cal=gary st 36, £75.£ millon, & dechoe of 11.2% as e ndusky cordneed 30 grappe wih 2 s3k=
sewdoan. Spending reduciens were mosi pronsusced for ikt Tack medzk Asiometive expendiures Bave now d=cinag for tershe
consecstve quarters.

Francal senwces sdverssng remaned stalied aad Tasted e hal yeer Tiat 3t 84 £38 7 milion. Credi cord markeders palled back on
spending towerd Bie end of the perod, whike retai bank adverising picked sp memeniun, 2n ostcome of the need fa stiract consumer
geposis in ths face of widenng igutiy concerms.

The larpest sercentsgs gain was acheved by Food & Casdy, up 7.4 percent o $2.171.1 milios. Locel Services & Anusenesis (+3.5
percent i §4 514 S miion) and Restasranis (<50 percent fp $2 3358 milion) 850 tursed & posiive periomances.
Tekecommanicatioss speadng fumbled 8.9 sercest to $4,07D. 1 milos. Canfinuing a recest ¥2nd, higher expendiirss fomieading cadie .'J
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£10u0e CTTTT et




TOP TEN ADVERTISERS FOR Q1 2010

JP Holecka Jun 14, 2010 - filed under: Advertising

Top Ten Advertisers (Q1 2010)

Rank Company
1 Procter & Gamble Co BIT2.6
2 ATET Inc B576.4
3 General Motors Corp $533.7
4 Verizon Communications Inc 517 2
5 Pfizer Inc 5396 4
b Mews Corp $3b6.8
7 Johnson & Johnson 5344 1
8 Time Warner Inc 53043
9 Walt Disney Co 5267 .6
10 General Electric Co 5264 6
TOTAL $4,343.9

Source: Kantar Media, May 2010

$656.5

5455 0

$390.3
$265.3
$303.6
$261.3

$3,928.0

Jan - Mar 2010 ($Mil) Jan - Mar 2009(5Mil) % Change

17.7%

26.7%

28.5%

-9 1%

46.2%

7.8%

-11.8%

14.7%

-11.8%

1.3%

10.6%




uUsS Advertising Spending Share, by Media, 2007-2012

(% of total)

2007 2008 2009 2090 20171 2072
Newspapers 18 7% 16.3% 14 6% 140% 130% 12.7%
Intermet~ 0% 1064 122% 129% 134% 13.86%
Local and natonal spot TV 107% 1092 101% 10.5% 9.7% 10.3%
Custom publisteng S8 2% 94% 31% B O= 7. 7%
Cable network TV 7.3% 7 8% 87% g.1% 246 T0.0%
Broadcast network TV 78R 79% 83% 78% I15% 70%
Tetwressrial radhio 8.5% 8 0% 7.5% 7.7% 8 0% EZ%
Consumer Mmagazines 88% 79% 75% 76% 30% 80%
Yeliow pages (print) 62% S0% S5% S2% 4L46% 40%
Branded 30% 37% 44% A4A8% 54% S59%
entertanmenyprodoct
placernent
BZB magazines 388 3I8% 3IT% 3IS5S% 37 36%

our-of-homeplace-baseg** 29% I 1% 33% 34% 3I5% 36%
IT.‘OICG and regonat cable 27% 23% 20% 23% 22 23%

Broadcast syndication TV 1.3% 1.48% 1.6% 1.6% 1.6% 1.4%

Video garme advertisng 02% ©O3% 05% O05% 06% 07%
Cinema advertising 0.3% O3% O04% 04% O04% 05%
Mobile advertising 02% O3% 0D4% OS5% 06% O085%

Saeline radio O.7% OT% O1% 02% 02% 02Z%
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Promosyonda yiizlerce Gnin segensd ¥
i e— Internet reklamlar
W T - om
Aidan Zye Paariams dergileri gecti
TEB Kobi TV fie Pazarlama Haidanda Her
; - Ofess
ngmmmpwz Reklam sektorii 4.1 milyar YTL biyiklige ulast.
Reklamailar Dernegi Baskami, yakinda internettekd
Kisa Boylu Musun? Klam hacmini 2 R X
Akadaslannn Yanndz Kisa Kalma Kmide | © minin dergileri gececegini sdyledi
Tangmadan Boyunu Oic!
Rekiamciar Demedi Bagkam Cem Topcuogly, interette GUNUN MANSETLERI
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degil * Vergi barclensa biyik stene oy T
+"AKF artk Anayass yspamss’
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o i yaptid1 konusmada, 2007 yiinda rekiamverenlerin toplam -ﬁ;rnm‘e S
S At N G O medya yatwiminin 3 milyar 308 mityon YTL civarinda < e yorf b e
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Reklam Amaclari

<« Yeni urunu pazara sunmak

<« Satin alma gudulerine hitap ederek
urunu genis tuketici kitlesine duyurmak

+ Reklami yapilan urune yonelik deneme
arzusu yaratmak

< Firma imaji ve markaya baglilik
yaratmak

<+ Mevcut imajlI korumak
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Reklam Amaclar (devam)

< Firmay! ve urunun ozelliklerini anlatarak
saticilara yardimci olmak

+ Talep duzeyini korumak icin urunun
kullanim, zaman ve miktarlarini
degistirmek

% Onyargilari, yanlis ve olumsuz
izlenimleri duzeltmek

< Tuketicileri egitmek
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Kurumsal Reklam ve Tanitim
Kars;.llagtlrmam

Tanitim
Konu firmanin butunu

Yer ve zaman i¢cin odeme
yapiimaz

Mesaj acik ve anlasilir
Metin ve mesajda denetim
yetkisi yok

Yayinlanma tarihi
belirlenemez

Haber bir kereye mahsus
yayinlanabilir

Konuyu yayina hazirlayan
sadece yayinlanmadan once
tanitimciya gosterir

Tanitim metnini yayinci
hazirlar

Kurumsal reklam

Konu firmanin butunu
Odeme yapllir

Neyin reklami yapildigi cok
acik degqil

Metin ve mesaj kontrol
edilebilir

Reklami yaptiran tarihi
belirleyebilir

Tekrar olabilir

Reklamin denemesi ve
duzeltmesi yapilabilir

Reklam ajanslari veya
reklamcilar hazirlar
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Reklamda Bilgi Igerigi

+ Fiyat — deger + Besleyicilik

+ Kalite <+ Ambalaj veya sekil
« Performans « Garanti kosullari

« Parca veya icerik « Guvenlik

< Bulunabilirlik <+ Bagimsiz arastirma
% Ozel sunular % Firma arastirmasi

o Tat < Yeni fikirler
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7/ siz de markanizls u usan
2 Kasim 2009, Pazartesi

kelimeleri belirleyin! ADpop o
DUNYA - SON DAKIKA Hizlh Erigim ]

kelimefere reklaminizi versin.
onceki haber sonraki haber

guncellenme zaman 12.58 | 2.11.2009

Kimse ustiime atlamadi davasi B E D AVA

26 yagindaki geng adam kullandigi deodorant markasina tazminat alemin yeni
reldam alani kelimeler

d t1 glinkd... ;

geimis e milliyet.com.tr'de e el
Hindistan'da yagayan bir adam yedi yil boyunca Lynx driinleri kullandiktan haber okuyun, reklaminizi versin,
sonra hala reklamlanndaki gibi kadinlanin Gzerine atlamadigim soyleyerek milliyetemlak.com'dan : Y
firmaya dava acti.Hindistan'da Axe adi altinda satilan Lynx deodorant Ovalbahge'de ev kazanin! C

firmasinin reklamlannda, Lynx efektine maruz kalmis yan ciplak kadinlar
kendilerini erkeklerin Gzerine firlatiyordu.

A WA &

Tiklayin, kazanin! o A X TUN
Fakat 26 yasindaki VVaibhav Bedi bu etkiyi géremeyince careyi firmaya 26 ilan no: ADpop

bin sterlinlik tazminat davasi acmakta buldu.Yeni Delhi'deki yetkililer ise Roe &
genc adanmun yan kullanilmig Lynx viicut yikama jeli, sampuan, ter énleyici ,
ve sac jeli Uzerinde adli tahlil yapma konusunda anlasti. } 23 73 78 7 _
Bedi mahkeme bagwurusunda "Firma beni aldatti ciinkii reklamlannda Axe | Kampanys detais  Me kesasacasin Hanqi ‘
kullaninca kadinlann sizden etkinelecegini sdyliyordu. Ben yedi yil R T ev
boyunca kullandim ama hicbir kiz bana yaklagmadi” dedi. e bl S
B Habere yorum yaz bedava
Hindistan'in tazminat konusunda onde gelen avukatlanindan Ram = Arkadagina gonder
Jethmalani ise "Bence firma anlagma yoluna gitmeli" yorumunu yapti. Sitene ekle
(= Sayfay yazdir
A\ RSS
Cepten oku
B Yorumlar (25) Tim Yorumlan Oku | Yorum Yaz haberi paylas v
* Tecriibe konusmus. E3 Facebook [G|Google Y Tvahoo

" d: hintlerde baharat kokusu o kadar adirki deodorant bliviik ihtimalle o Mixx @%Digo QY StumbleUpon | & : |
€ Internet | Protected Mode: On
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Reklamin Onemi

<« Ekonomi acisindan
2 Isletmeler agisindan
< Tuketici agisindan
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Reklam Planlamasi

am hedeflerinin belirlenmesi

am butcesinin olusturulmasi

am mesaj!

am ortam ve araclarinin secimi ve

reklam butgesinin soz konusu ortam ve
araclara dagitimi

+ Reklam kampanyasinin degerlendirilmesi
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Son Soz

"Reklam harcamalarinin
yarisinin bosa gittigini
biliyorum, fakat hangi yarisi
oldugunu bulamiyorum”

John Wanamaker



