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Reklam Harcamalari

WORLDWIDE AD GROWTH: 1990-2004

u.5.A. OVERSEAS TOTAL WORLD
BILLION e BILLION e BILLION e
Uss CHANGE us 5 CHANGE Uss CHANGE
1990 $130.0 + 3.9% $145.9 +11.8% $275.9 + 7.9%
1901 128.4 - 1.2 153.9 + 2.5 282.3 + 2.3
1992 133.8 + 4.2 165.4 + 7.5 299 .2 + 6.0
1993 141.0 + 9.4 163.2 -1.3 204.2 + 1.7
1994 153.0 + B.6 179.0 + 9.7 332.0 + 9.1
1895 165.1 + 7.9 2059 +13.0 371.0 +11.7
1996 1781 + 7.9 2121 + 3.0 390.2 + 2.2
1897 191.3 + 7.4 210.0 - 1.0 401.3 + 2.8
1998 206.7 + 8.0 203.2 - 2.3 411.9 + 2.6
18499 222.3 + 7.6 213.8 + 4.2 4361 + 2.9
2000 247.9 +11.3 226.8 + 6.1 474.3 + B.8
2001 231.3 - 6.9 209.6 - 8.6 440.9 - 7.9
2002 236.9 + 2.4 213.6 +1.9 450.5 + 2.2
20032 245.9 + 3.6 244.4  +14.4 489.9 + B.7

2004* 263.3 + 7.3 226.1 + 4.8 219.4 + 6.0
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fistikyesili

see! hear! speak!

08 December, 2007 "Tas delen, suyun kuvveti degil,

2008 de kiiresel reklam harcamalan yiizde 6.7 artacak i
ZenithOptimedia’mn raporuna gore, reklam harcamalan, mortgage krizinden Brezilya atasozi
kaynaklanan yavaslamaya karsin, 2008"de Pekin Olimpiyat Oyunlan, ABD baskanlik

secimleri, 2008 Avrupa Futbol Sampiyenasi ve gelismekte olan dlkelerin glicli Latest Posts

performansimin etkisiyle arta:

¥ 2008 (1310)

Olimpiyatlara 3 milyar dolar, ABD"deki secimlere 2 milyar dolar ve 2008 Avrupa ¥ October 2008 (48)
Futbol Sampiyonasi’na ise 1 milyar dolar reklam harcamas yapilacag tahmin Star Wars: The Old
ediliyor.

Republic PC'ye gelecek
Rapora gore, 2010°da da Cin 17 Atmanya yerine en buyuk dordinci reklam Sy Ry ot
piyasasi olmas1, Rusya’nin da 14’lncli siradan 6'nc1 siraya yilkselmesi bekleniyor. Yaklagtyor Balkabaklan
2007 ile 2010 yillan arasinda gelismekte olan Ulkelerin reklam piyasasina ise Kagin!
fazladan 49.5 milyar dolar katkida bulunmas: da bekleniyor. En iyi Yabanai Film
Oscar'ina 67 Aday
. Bu hafta vizyonda neler
Q var? Sevimli Dinozor
% Tatil...

_—— Watch Today! BioShock 2
i Sea of Dreams Trailer
Posted by fistikyesili at Saturday, December 08, 2007 . T

Starcraft 2, ticleme olarak
Etiketler advertising / marketing, Turkish hazirlaniyor

LEGO Batman: The Video
0 COMMENTS: Gawe Disn
Post a Comment Simit vurtdisina acibvor
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Promosyonda yiizlerce Unin segened .
19401n b Hometnedeye Krizde reklama sarilan kazaniyor

Kisa Busun? Krizlerde reklama sanlan kazantyor™ diyen uzmanlar, diinyay! dalga dalga etkisi altina alan

Arkadaglannin Yaminda Kisa Kalma Kimi de = - e 2 K Z
Tansmadan B Oigt kiiresel krizde de reklam ¢ahsmalanmin can simidi olacagina dikkat cekiyor.

Waw EmSpErs oo

2001 krizinde hedef kitlesini yeniden belirieyerek TV GUNUN MANSETLERI
—z::.:" Pa:::,:"; catbisini nasd reklamianm artiran Dove, pazar payim yizde 9.8 den yiizde  «kssnkovsamasne gden yoi cn verid
ubusum:ﬁl TEBKOG? 15.7 ye cikardi. Ayt donemde giiven, sadakat, dostiuk + Toriye i= yabe B55 450 00 hamz.
TESckay comPaaena Stamis mesajlan veren Akbank, kriz Gncesi 3 bin 750 olan gliniik ~ * Ut Tekcomaack nsitip

P 7 € 5= . . * Dinyap bigiyoe™

. yeni r{lusten'sayrml kriz sonrasinda 4 anOO eyukselm L — =
her glin makine cabstirmaktan kacinan miisteriyi hedefe + Bte tre b ourer2h sorunkisn

alarak reklamlan artwdh. 1999 da yiizde 3.5 kiiciden pazar . Gosge'n rekiam ooinitaie sing

paymi, krize raSmen 2001 de yizde 16.5 arttirdi. Bunlar kriz «Verp barcensa biyik sdene kosyis

donemingz rekiam calismalanm kxsmayarak blyimesine * AKP itk Ansyass yapamaz

devam eden Gmeklerden sadece birkagi... SN Y.
+E5=5 cank bomta olerak kulandier
. 3 * Amac, TP §T0rk'e cok sest ci¥f
2001 krizinde reklama ara vermeyip devam eden fimalamn oo oy actesri ctenor me
basanlanm drnek gosteren uzmanlar, ~Krizée reklanm + Hangi merur 2008 ¢a n= kadar gacal’
EDITORDEN durduran markalar kume disecek. 2001 krizinde batan * ASAV gt yerne ASAV oziyar
; - firmalann ortak noktas reklama ara vermeleriydi™ diyor.  * TP prmesiesyounin 2 anemi anao
© DUNYAY! SARSACAX KITAP: APOKRIFAL dhyor * 243 tervest Sngitien kgl
® imerka coiyor dolar piselyor ; + 25 B d= Bogangi Koorisd kped
v ey Tasarruf var ama panik yok = Somacids
® Hariyet CINCE gazete gikarbyor o ) . o + TUSIAD's ba andas sopel
® rann Sotar kuman va da papaz kimde ASD ve Awupa"da giderek deriniesen kiiresel mali kriz + Amerdan genisine sacts] pandd
PIVASALAR Turkiye de de reklamverenlere kemer siktirmaya basladl.  +Xsndskoiens tagi Ocalan's yejenicin
< o Ancak rekiam diiyasimin dnde gelen simieri 2001 krizindeki 4800 Yegi Katins kargi AR den Mav.
Endels ad Deger Daviz Als Saos : = =
FHERET s gibi bir tabio ile kars: karswa ofmadikiannn altim ciziyor. Oy EaEepPeckon'ss win
mEn 3 =R 228w 2001 krizi firmalar icin i b tecribe oldu” diyen uzmanlar ILISKILI HABERLER
INIE HIVET 223 GEP 25510 25550
DIESAL 2028 ¥Y 17930 LB

dzellilde Undever, (ker, Loca Cola, Turkeell gix bizytk firmakann kilresel krize radmen rekdam

DHEMAI At
T~ krizde yizde 50" ler bir kixiilmeyis karsi karstya gelen reklam sektdrii de bu seft
. i s egen € varan bir rs1 karsiya F gl sefer
e e e e aksine bizimeyi Gngdiiyor. 2007 yitm 4.1 miar YTL fle kapatan reldam sekt6r, bu yil da yiizde
o EMAVATANVE SAADET PARTET 0 KOKGTE HEY. 13 bisylime ile 4 miyar 730 mityon YTL "tk bir biyikiiide ulasmay bekiiyor. 2001 krizini atlatamayan
* ANAARA DA TTTFAK SKINTSL DSP'TE "URAL Y coZu markamin ortak noktasmin reklam cabsmalanm durdurmak oldudunu hatratan iletisim
+-ER006Ak TURKIVE BI NN CUCLENDRLVESL uzmanian yeni danemde sirketlerin derslerine i calistdindan yana.
* MIIZE KART TAK SONRA "KULTUR KART ONERSSE

+-SEUH BALCIOSLY ANLYYOR . . ; -

+ THE ECONOHIST: TURK EXONOWISIE BRCARA .

+ KENSERE T HLYON YTL UK BOTCE arasnda blr panik havasimin olusmad:3im ania a Hekiam Ajansi Ba;kam Faruk Kaptan, )

+-PARA ARZNDA 128 MLYAR YIL LK AZTS YA "Heniz butce lasintilan )'d( Gegen krizden ders alaniar b\.rtcelen Iwyutmese de yolia devam edryU

» KAPTALZW VE KRZ TATTSLIOR chyor. \apfz“ yme de 2009°da reklam harcamalanimin bu yilki kadar artamayacadim belirterek, "Bu

» ANME T4 F0M DR CINA AT vl Fmnllild anm indan hirmsle tnnd roldanmowon cldlondi . TN ds bhay beadar ~ale :‘
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arasinda, televizyonun reklam harcamast payl hem gelismis hem de
gelisen ekonemilerde yilzde 63.5'ten ylzde 65.3'e gikti. Her yil oldugu gibi bu yil da

Kinye Felis'te en iddiali ...
Medya Odasi

Iletisim Rehberi

Hakkimizda oSS asTasal CROTOITR
dengeleri ...
Reklam ve sponsorluk
: TV harcamalari yilizde 12 artti
Abonelik v En iyi coklu medya
il ook kampanyass: "Aveal
ESkinliesiiz Televizyon reklam harcamalarn gecen yila gore yuzde 11.9 artti. olmayanlara iyi !uuﬁ
Yarismalarimiz Radyo, dergi ve gazete qgibi diger geleneksel medya mecralan davranin” lﬁ"&"& .
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Mediacat Kitaplarn

Global Spend by Media Type
% Change Year over Year
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Radyo ve dergiler, TV'yi takip ediyor

Radyo, geleneksel mecralar arasinda reklam harcamalar goz dnidne
alindiginda TV'yi en yakindan takip eden mecra. 2011'in ilk ceyredinde
yluzde 8.5 yikselen radyo reklam harcamalarni, yizde 6.4 ile derailer

takip etti. Gazetelerde sadece yizde 1 artis gerceklesti. { K
i i. G ce yiizde ! i LQ Onsept.

Gelisen ekonomiler biiyiimeye neden oluyor

Gelisen bélaeler alobal reklam harcamasindaki bivimeve ivme

€ Internet | Protected Mode: On



ntelligence Reports U.S. Advel

w  Favorites Tools Help

D - ¥ B | Psewar Sgrowies @) (22 vl - | KR - B

0 v, tns-mi. comfnews, /09242008, hitm

~|eod @ & E v | ¥% Bookmarks= S 1234blocked | " Check » ' Autolink v | AuioFll (e Sendtow

ST T TCO T TITC T e e
1 Figure=s do not include FSI, House Ads or PSA activity.

Ad Spending by Category

The top 10 advertizing categories in the firet quarter of 2008 spent a total of $38,335.3 millien, down 0.7 percent from a year ago.
Autometive was the top-spending category at 26,478.4 milion, a decline of 11.2% as the industry continued to grapple with a sales
slowdown. Spending reductions were most pronounced for light truck medels. Autometive expenditures have now declined for twelve
censecutive quarters.

Financial services advertizing remained stalled and finizshed the half year flat at $4,498.7 milion. Credit card marketers pulled back on
=pending toward the end of the period, while retail bank advertizing picked up momentum, an cutcome of the need to attract consumer
deposits in the face of widening liquidity cencerns.

The largest percentage gain was achieved by Food & Candy, up 7.4 percent to $3,171.1 million. Lecal Services & Amusements (+3.5
percent to 34 514.5 milion} and Reztaurantz (+5.0 percent to 52 835.6 milion) alzo turned in positive performances.

Telecommunications spending tumbled 8.9 percent to $4,070.1 million. Continuing a recent trend, higher expenditures from leading cable
and sateliite TV providers were more than offset by reductions from the wireless segment. Mizcellaneous Retail, which includes all
retail segments except department =tores and home furnizhings/appliance stores, was down 4.2 percent to $3,990.0 milion during a
period when congumer spending was alzo easing.

Top Ten Advertising Categories: Jan-June 2008 vs. Jan-June 2007
RAMNK |CATEGORY JAN-JUNE 2008 (Millions) | JAN-JUNE 2007 (Millions) | % CHANGE
1 Automotive 5654784 57,2962 -11.2%
(Foreign) (83,666.7) (83.914.4) (-6.3%)
{Domestic) (82,811.7) (53,381.8) -16.9%)
2 Local Services & Amusements 34,5145 54,3618 3.5%
3 Financial Services 54,4587 54,5004 0.0%
4 |Telecom $4,070.1 $4.467.7 -89%
5 |Mizcellaneous Retaill $3,5890.0 54.164.0 -4 2%
6 Direct Response $3,690.7 $3,595.8 26%
T Food & Candy $3,171.1 529523 T7.4%
8 Perzonal Care Products $2,959.7 $3,057.0 -4.4%
§  |Travel & Tourizm $2.939.3 §2851.2 31%
10  |Restaurants 5$2,835.6 27017 5.0%
TOTAL $36,336.3 $36,606.2 0.7%
Source: TNS Media Intelligence
Note: Figures do not include FS1or PSA activity. The sum of the individual categories may differ from the total due te rounding.
1 Mizcellaneous Retail does not include theze retail segments: Department Stores, Home Furnishing & Appliance Stores.

Branded Entertainment

TNS Media Intelligence continuoushy monitors Branded Entertainment within network prime time and late night programming. The tracking
identifiez Brand Appearances and measures their duration and attributes. Given the =hort length of many Brand Appearances,
duration iz a more relevant metric than a count of occurrences for quantifying and comparing the grozs amount of brand activity that
viewers are potentially exposed to in the program versuz in the commercial breaks.

In the =econd quarter of 2008, an average hour of monitored prime time network programming centained 8 minutes, 15 seconds (8:15)
of in-=how Brand Appearances, a two percent increase from a year ago. In additien, there was 14:17 per hour of network commercial
meszages. The combined total of 22:32 of marketing content represents 38 percent of a prime-time hour.

Un=cripted reality programming had an average of 10:15 per hour of Brand Appearances as compared to just 5:04 per hour for
=cripted programs such as sitcoms and dramas. Late night network talk =hows averaged 14:00 per hour. The combined load of Brand
Appearances and network ad mezzages in theze shows reached 29:25 per hour, or 48 percent of total programming time.

Brand Appearances vs. Advertising: Q2 2005

Tmirne dac'sesarnnde nar hoasiry
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Ad Spending by Advertiser

The iop 10 advestsers n e frst six monds of 2003 spent a combined tfal of 58 442.7 milion, 3 3.8 percert decresse from st year.
Arossthewp 0 & mere geug of 0 gng neerly one-had of Yotal ad expendiurss. speading
felby 47 zercent

Pracier S Carbe mantares &s postion s the Ergest adveriser with $1.400 2 millon i expesdiures for the Janusry-Juse pencd 3
7.6 percenl decrease vErsus 3 year 830 The company shamply reduced pulays ¢ Agri-Jans, &8 fscal owrth quarisr Other paciaged
goods marketers in the fop 10 tad mxzd ressls Johesaon & Jshason (-11.8 percent. to S550.5 mien} and Xrafi Foods (5.7 perosnt,
o 5528 5 milion) iowersd ther ad dudpels wiie Pepsice {+5.2 percert, 9 $532.5 milios) had a medest incressz.

Amoag the aufo menafachurers, Ford Modsr Company =28 ost of tie top 10, leavieg Gen=ral Modars a3 Re lone Rdushy representaive.
GW's ad spenging was $1,037.1 milo, an norease of 128 percent ade! redesgns for e Thevrolet Makbe and Cadilac C7S wers

respensie for suchofhe il
The keadiag teiscommunication companies have recently Sat=n osposte paths. Venzos Commwnications speat §1,1023 milon nihe
stesT e 2002, 2 gan 75 pa'ce'ltk&Ts:enSSAD 1 mios, a reducten of 15ﬁmmzmmammm
| RANK | COMPANY JAR-JUNE 2068 (Wlions) | JAM-RE 2007 (Millions) | % CHANGE
| 1 | ProcirsGantilo 514202 $15131 7%
2 | Verzos Commurications inc s1.3023 S10247)  7E%
3 | GeneralVichrs Corp 510373 sos0]  129%
+ |amaTec 53201 S11135  -156%
5 hewsCap $7221 ssEe 05%
5 |TmeWamechc 7174 sTes  9I%
7 |iownsend Jorwsen B se0| 1% i
& |WatDiseyCe s50t8 s 2%
2 Pepsiceic =8 ss=28 so%
10 |KraFoxds¥c 3283 s@Es  £7%
| TOTAL 3407 $EE354  a0%
Soarcs: TNS ¥edia misligesce
1 Fgures do net mciuds FSI House Ass or PSA achviy

Ad Spending by Category

The top 40 adverising caisgenes in the frst gsarier of 2008 spent a todal of $36,336.3 milion, Sown 0.7 percert from 2 year 3g0.
Agtzsmotive was fhe top-sseading calzgary st 36.£75.£ mllon, & decioe of 11.2% as e ndusky corinsed 20 grappe wih 2 53
sewdown. Spending refucions were most pronsusced Jar Sgki Fuck medek Astometie expendiures 2ave now decineg for feelve
consecstve quartsrs.

Feancal serices adverseng remaned stalied ao0 Tasted e hal yeer Tt ot 34 £58 7 miion. Credi card marketers puled back on
spending tvwerd Bie end of the perod, whike relai bank adverising picked sp memenium. 2n ostoome of the need f2 stiract consurer
geposis in ths face of wideang fouriy concerms.

The larpsst sercentsge gain was acheved by Food & Casdy, up 7.4 percent fo $3,171.1 milios. Local Services & Arusemesis (<35
percent o §4 514 5 milion) and R=siasranis (=50 percent tp $2 3356 milion) 80 tursed & posiivs periomances.

Teecommanicatiors speadng fumbied 8.9 percest to $4,07D. 1 milos. Confinuing a recest ¥=nd, higher expendiirss fomieading cadie :l
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TOP TEN ADVERTISERS FOR Q1 2010

JP Holecka Jun 14, 2010 - filed under: Advertising

Top Ten Advertisers (Q1 2010)

Rank Company Jan - Mar 2010 ($Mil) Jan - Mar 2009(5Mil) % Change
1 Procter & Gamble Co 57726 56565 17.7%
2 ATET Inc B576.4 $455.0 26.7%
3 General Motors Corp $533.7 4155 28.5%
4 Verizon Communications Inc 517 2 $569.1 -9.1%
] Pfizer Inc 53964 $271.1 46.2%
b Mews Corp 53668 53404 7.8%
7 Johnson & Johnson 5344 1 53903 -11.8%
8 Time Warner Inc 53043 $265_3 14.7%
9 Walt Disney Co 5267 6 $3036  -11.8%
10 General Electric Co 5264 6 $261.3 1.3%

TOTAL $4,343.9 $3,928.0 10.6%

Source: Kantar Media, May 2010




USMW!\: Spendlng Share, by Media, 2007-2012

(% of total)

2007 2008 2009 2090 20171 2072
Newspapers 187% 163% 146% 140% 130% 12.1%
Intermet~ 0% 106% 122% 129% 134% 13.6%
Local and natonal spot TV 107% 1092 1071% 10.S% 9.7% 10.3%
Custom publisteng B46% 92% 94% 31% B O® 7.7%
Cable network TV 73R 7383% 87% 91% 946% 10.0%
Broadcast network TV 78R 79% 83% 78% I1S5Sm%m 70%
Tewressrial radio 3S% B80% 7S5S% 77% B80% 87%
Consumer IMmagazines 88% 79% 75% 76% 30% 380%
Yellow pages (print) 2% 60% S55% S52% 446% 40%
Branded IO 3ITH 44% A4ASE 54% S99
entertanmeny prodoct
piacernent
BZB rmmagazines 388 3I8% 3T 3ISH 37 36%

cur-of-homeplace-baseg " 29% I 1% 3I3% 3J4% 3I5% 36
%_?,Cd and regonat cable 27T% 23% 20% 23% 22 23%

Broadcast syndication TV 1.3% 148% 1.6% 1.6% 1.6% 1.4%

Video garme advertising 02% ©O3% 05% O05% 06% O07%
Cinema advertising 0.3% O3% 04% O04% O04% 05%
Mobile advertising 02% O0O3% D4% O0S% 06% O08%

Sateline radio O.7% OT% OI% 02% 02% 02Z%




7 tumgazeteler - Microsoft Internet Explocer N ;l!lﬂ

He Bt Vew Fawies Tok Hed &
7z . A N ey — WAl
=) - & ;_._|,-Smh S ormeites &4 03 2 4] ’_: [-d 3

) ﬁiﬁsl&hﬂn:,‘,\\wxu@z&téa.m_ﬂaiﬁiiﬁ H & ks ®
Google G~ o2 S B v | 0 vonmisy Boeboded Foek v gk v Lo [ @Sediy WE S i
e — - [ E— i =] T g S B

BAYLAR Rekamcilik AKTUTUN SALDIRISI MEDYAYA B E SZDRILMISTE FLAS: DUNYAY! SARSACAK KITAP: APOKRIFAL

Promasyonda yiiziece Inn segened T ‘

i o e Internet reklamlari

A'dan T'ye Pazarlama der g]_lel'l gegﬁ

TEB Kot TV fie Pazadama Haldanda Her

i eyerek Ucretsz Ogenn
’?SLW,MPW,& Reklam sektorii 4.1 milyar YTL biyiklige ulast.
- Reklamcilar Dernegi Baskami, yakinda internettekd
Arkadasiannin Yanindz Kisa Kalma Kami e reklam hacminin dergileri gececegini sdyledi
Tansmadan Beyunu Oic!

Rekiamciar Demedi Basgkam Cem Topcuogly, internette GUNUN MANSETLERI

reklarmin hizla artbhding Baret ederek, “3-4 yida ntemetin « esan Movsanasnz gden yois T verid

reklamdan akdid payda sinema radyo ve hatta dergileri * Turiye i yaie E5i ARD nn gRams

gegacek™ dedi. Reklamalar Demedi tarafindan agklanan Z“T*z;;m

veriiere gire 2007 de internette sadece dogrudan verilen i gmm TS —

redamiarn payr sektdrin ylizde 1.36"sina ulasti. Burakama o iroe o numarat sorumbien x

mobil reklamiar ve arama motoruna verdien rekdanar dahil  + Gosge'n reidam oo ke 200

dedil. * Verp barcensa biyit ademe oy o
Topcuodlu, Reklamalar Dernei medya paylasim toplantisinda A9 Z0baYiL

© DUNYAY] SARSACAX KITAP: APOKRIFAL

2 : + E325 cark borta glrak nufsndisr
tig1 konugmada, 2007 yibnda rekiamverenlerin toplam 2 :
S AmeEE A Tk N ER :t[:dyga] trmimn 3 milyar 308 milyon YTL civarinda e et
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Reklam Amaclari

<« Yeni Urinu pazara sunmak

« Satin alma gudulerine hitap ederek
urunu genis tuketici kitlesine duyurmak

+ Reklami yapilan urune yonelik deneme
arzusu yaratmak

< Firma imaji ve markaya baglilik
yaratmak

<« Mevcut imajl korumak
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Reklam Amaclari (devam)

<+ Firmayi ve urunun ozelliklerini anlatarak
saticilara yardimci olmak

+ Talep duzeyini korumak icin drinudn
kullanim, zaman ve miktarlarini
degistirmek

% Onyargilari, yanlis ve olumsuz
izlenimleri dlzeltmek

< Tuketicileri egitmek
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'Kurumsal Reklam ve Tanitim
Kar§|la§t|rma3|

Tanitim
Konu firmanin butunu

Yer ve zaman icin 6deme
yapiimaz

Mesaj acik ve anlasilir
Metin ve mesajda denetim
yetkisi yok

Yayinlanma tarihi
belirlenemez

Haber bir kereye mahsus
yayinlanabilir

Konuyu yayina hazirlayan
sadece yayinlanmadan once
tanitimciya gosterir

Tanitim metnini yayinci
hazirlar

Kurumsal reklam

Konu firmanin butind
Odeme yapillir

Neyin reklami yapildigi ¢ok
acik degil

Metin ve mesaj kontrol
edilebilir

Reklami yaptiran tarihi
belirleyebilir

Tekrar olabilir

Reklamin denemesi ve
duzeltmesi yapilabilir

Reklam ajanslari veya
reklamcilar hazirlar
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Reklamda Bilgi Igerigi

+ Fiyat — deger + Besleyiclilik

+ Kalite <+ Ambalaj veya sekil
« Performans « Garanti kosullari

+ Parca veya icerik < Guvenlik

< Bulunabilirlik <+ Bagimsiz arastirma
% Ozel sunular < Firma arastirmasi

< Tat < Yenl fikirler
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Reklamin Onemi

<« Ekonomi acisindan
** Yeni ve gelistirilmis urunler icin gerekli AR-GE
yatirimini ozendirmesi
%+ Isletmeler acisindan
** Rekabet => pazarlari farklilastiran unsur
“Tekel”, “tam rekabet” “oligopol”
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< Tuketici agisindan
* Bilgi kaynag!
“sZaman tasarrufu
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Reklam Planlamasi

am hedeflerinin belirlenmesi

am butcesinin olusturulmasi

am mesaj|

am ortam ve araclarinin secimi ve

reklam butcesinin s0z konusu ortam ve
araclara dagitimi

+ Reklam kampanyasinin degerlendiriimesi
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Son S0z

"Reklam harcamalarinin
yarisinin bosa gittigini
biliyorum, fakat hangi yarisi
oldugunu bulamiyorum®

John Wanamaker



