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Uzerinde DusuUnUlmesi Gereken
Sorular

o Nicin para odensin?

o Bilgi hizmetlerine kim para oder?

o Bilgl hizmetlerine para ddenmesi
durumu sureklilik arz eder mi?

2 Bu isl yapan cok kisi ya da kurum var
mi?



Ucrete Dayali Bilgi Hizmetleri |

2 Abstracting

o Analyzing information

o Bibliographies

2 Cataloging, indexing

o Current awareness

o Document delivery

o Editing / editorial services
o Industry overview



Ucrete Dayali Bilgi Hizmetleri I

o Literature searching, online searching
o Market research

o Records management

o Research

o Selective Dissemination of Information
o Systems design
o Training

o Translating

(Warken 1981:7-8)



Hehmet Emim Kok
Biri proge yOrotaoied olmak pene i BBY menunu aranryor, Arsnan ritelider; prose

yorutuolsy 5yl deneyend (en az 2 projede gorev simeg oimal) proje cakigans 3wl

deneyiml (a0 1 projede goney ime; oimal). Proje caksma slary; belgslenn
taranmas ve Gst verlerinin grimesl, Yer: YOrUtiol Ankara'da, dderi Bursa'da.

Slre: 1wl Uoet: Isteyenin 1 yusl vermeyenin il yis kara 2-)
B, 11:18 - Besjen - Yorum Yap
Zehra Taskin
Milli Kiitiiphane gecici is ilam

Arkadaslar,

Milli Kitdphane gdrsel ve isitsel koleksiyvonunu kataloglamak amaci ile 5 ay sidrecek bir proje yapiyor. Bu projede mezun
va da 4. siniflarda okumakta olan Gdrenciler galisacaklar. Haziran'da baslayacak proje icin ayhlc 1000 lira Goret
disindldyor. Yemek ve sigorta Milli Kitiphane tarafindan karsilanacak. Proje kapsaminda calisacak elemanlann haftaici
O'dan &'yva kadar, hafta sonu da belirlenen saat araliklannda gdrev yapmalan bekleniyor. Bagvurulann Haziran ayina
kadar yapilmasi isteniyor.

Giileda Diizyol Dogan
is ilam
"Herkese Merhaba.

Arkadaslar Ankara Ozel Nesibe Aydin Okullan'ndan yaziyorum. Olcul
kittiphanemizde calisacak bilgi ve belge yinetimi balimd &égrencileri
aramaktayiz. Bu bdlimden mezun olmus kisiler de olabilir fakat tercihimiz
calisma arkadaslanmizin &grenci olmalan yoninde. Koha programi
kullaniyoruz ve kiitiiphanemizde kataloglanmasi gereken bir miktar kaynak
bulunmakta. Ilgilenen arkadaslar mail veya telefon ile iletisime

gecebilirler. Tesekkiirler Nevzat Ozel
Diin, Ankara yakinlannda @

Ankara'da bulunan bir kiitiiphanede gerceklestirilecek 7 Aylik bir projede calismak
isteyen mezun &drencilerimiz benimle irtibata gecebilirler mi?

BBY 418, 19 Nisan 2013
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»

tenta Training and Consulting

Anasayfa Egitim Ceviri Danmismanhk Firmalar fletisim

Home
Home

Training
« provides training and consulting services on electronic information sources to publishers, information vendors, and
Translation aggregators; =
: + helps you to articulate your priorities and provide a range of options for you to promote your products and services as
Consulting well as strengthen your relations with your costumers in a very effective way;

Client « works closely with you and members of the Consortium of the Turkish University Libraries (ANKOS) to identify training
lents needs for your electronic products and delivers customized training programs, workshops, and seminars. Handles
logistics of organizing such events;

Contact . , . . . . ) . .
« translates your original online product information, promaotional materials, online tutorials, user guides, press releases,

newsletters, new product and service announcements, and license agreements to Turkish;

+ provides cost-effective, third-party printing services for your products and distributes, on your behalf, to your customers
and aother libraries.

0 (312) 217 3548

tonta(at)tonta.net 8
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A i Business and Information
Theblcs Consulting Services

Home Our Values Our Services OurPaopls Contact Us

"Knowledge comes, but wisdom
lingers”

Alfred, Lord Tennyson

1809.92 Are you considering the opportunities of new technology?

& Copyright Thebics Consulting Limited 2004-2008 Thébics Consul
PO Box 88-785, Newton, Audkland, New Zealand = fing Limited
Ph: +84 9 377 6664 Fax +54 9 386 8635
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Lega I.bg Welcome to Legal.bg

bulgari

Company profile
Consulting & Information
Services
Engineering
Playgrounds
Balneology Tourism
Extractive Industri
Ecological Projects : : : :
Development Legal Ltd Bulgaria was founded in 2006 to assist major
international companies in establishing business activities in the
Renewable Energy Balkan region.
Web Services : :
Today, we are a trusted advisor and partner to companies from
Real Estate the United States of America, the member states of the European
Ei ial C Iti Union, and the Russian Federation
Service s : _ :
In our strive for excellence, Legal Ltd Bulgaria has formed an in-
Legal Services house team of experienced professionals, assisted by a broad
. network of respected experts, that together represent various
European Union Programs areas of business and scientific knowledge. To provide our

partners with outstanding service and most current information,
] ) Legal Ltd Bulgaria alsomaintains a close collaboration with a
switch to bulgarian number of leading Bulgarian research institutes and commercial
enterprises.

Legal Ltd Bulgaria is committed to helping international companies
identify valuable investment opportunities in the Balkans by
providing them with the best information, analysis, and advice on
the latest development and trends in the business and culture of
this region.
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Legal b Consulting & Information Services

bulga rl
Company profile
Consulting & Information
Services
Engineering
Playgrounds
Balneology Tourism
Extractive Industries
Ecological Projects
Development Business And Management Consulting
Legal Ltd Bulgaria offers comprehensive research and analysis at
Renewable Energy both macro- and microeconomic levels. We offer reports — backed
Web Services by thorough statistics and extensive bibliographies - on regional
economics, specific market segments, industries, as well as
Real Estate individual companies and separate products.
Financial Consulting R : : . . .
Service Our studies include a wide range of information, such as

production volumes, export/import information and related figures,
Legal Services trends, information on main market players, market positioning,

. demographics, agricultural statistics.
European Union Programs graphics, ag = SHES

Media Planning & Communication Strategies
] ) The skilled professionals at Legal Ltd Bulgaria will help your
switch to bulgarian company define objectives for your media campaign. We will
conduct thorough research and develop a sophisticated media
plan to reach the right audience at the right time with a
uniformed, focused message.

Information Analysis

To equip your company with knowledge and tools necessary to
gain a competitive advantage, our team of specialists is capable of
performing a customized information analysis in a broad range of
disciplines.
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Free, Fee-Based and Value-Added
Information Services

A White Paper Prepared for Factiva®, a Dow Jones and Reuters Company

By Mary Ellen Bates
June 2004
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Value-added information services

Value-added business information services offer high-quality
infarmation from a wide wariety of sources including newswires,
newspapers from around the world, trade magazines, newsletters,
investment house reports and more. They have extensive archives of
periodicals and historical financial data.

These services offer simple but powerful tools that enable
researchers to search hundreds of sources — current information
and archives — simultaneously. Results can be downloaded,
printed or e-mailed. Electronic clipping features keep business
researchers informed about topics they select as the online sources
are updated.

Value-added information services charge fees, which can be paid
within a company’s purchasing process. The blanket arrangement
can provide access to a specified number of employees within an
organization.

The three primary providers of value-added information are Dialog
(www.dialog.com), Factiva (www.factiva.com) and LexisMexis

Articles available on the Web

m no current articles
available

current issue

O partial coverage of the
current issue

W complete coverage of the

Content requirements for Web-enabled business Imformation
resournces

= Rellabillity and authortty. Information on whidh decisions are
based must come from authoritative, reviewed and edited
SOLIrCes.

= Updated and archived. The online resource must provide timely
access to the most up-to-date information, along with extensive
archives so that information can be refrieved later and so that
resgarch can be conducted on material from six months or a

year ago.

= Aggregated Information. All relevant sources should be
aggregated and searchable within a single interface.

= Access to the best Web sites. COnline services shoukd offer
important sites that Web search engines cannot access, and dis-
timguish between truly useful sites and those that have little value.

= Full selection of Information. Mewswires, industry newsletiers,
daily business press, trade journals, industry analysts' reports,
historical financials and more — all should be available to seardh
simultaneously.

= Ready-to-download Information. Information should be in a
format that is easy to download, e-mail or print.

= Updating feature. Most business researchers have an omngoing
nead for information on spedfic topics. Electronic clipping
services, in which all relevant new items are e-mailed to
subscribers on a daily or weekly basis, are extrermely helpful.

= Auditable payment. Business information should be easy to pay
for within the parameters of company purchasing processes.

= High wvalue to cost ratlo. The relationship between the direct

expense of the information and the time involved in obtaining the
mifrermation sl bBe fawverablo
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had SUDMIt 3 Manuscript

Businesg Business Information Review
lIlfOl‘l'Ilﬂthl] Business Information Review (BIR) is a quarterly journal publishing

W Free Sample Copy

R 7 articles and updates on information and knowledge management (& Email Alerts
/ L . . . .
CVICW within organisations. BIR is edited by Sandra Ward and Val Skelton RAS feed
g o

O Current Issue: December 2010 More about this journal
O Alllssues
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Fee-Based Online Services Journal of International Technology and Information Management

FEE-BASED ONLINE SERVICES: EXPLORING CONSUMERS’ WILLINGNESS TO PAY

L. Richard Ye
Yue “Jeff” Zhang
Dat-Dao Nguyen
James Chiu
California State University, Northridge

ABSTRACT

Many online service businesses are beginning to charge fees for services that they used to
provide for free. It is unclear whether consumers are ready to embrace this practice. This study explores
consumer attitudes toward fee-based online services. The results of the study indicate that consumers’
willineness to pay for online services is likely to be influenced by their perceived value of convenience
these services provide_and by the extent to which they utilize these services. While consumers appear
more willing to pay for services that are qualitatively better than free services, there is also indication
that the belief remains strong among many that online services that were free in the past should remain

free.

m



Table 1. Subjects’ Rating and Ranking on Willingness to Pay for, Usage of, and
Importance of Convenience of, Online Services

Online Service Willingness to Rank Usage Rank Iu_rp aﬁmfff of Rank
Pay Convenience
Email 3.15 1 4.84 1 4.58 1
Reference 3.03 2 3.03 4 4.06 3
Travel 2.86 3 2.74 5 411 2
News 2.52 4 3.65 2 3.95 4
Entertainment 2.49 5 3.14 3 3.75 5
Health info. 2.40 6 2.16 8 3.65 6
Weather 2.10 7 2.56 6 3.59 7
Sports 2.05 8 2.51 7 3.22 8
Auction® 1.86 9 1.59 9 3.14 9
Relationship 1.83 10 1.33 10 2.54 10

* Users are charged for entering.

(Rating on a 1 to S scale, with 5 being the highest)

Table 3. Mean Ratings of Reasons to Payv/Not to Pay for Online Services

Reasons Rating Rank

Willing to pav because

I would pav for better service 3.34 1

I need the service and want it to survive 3.28 2

it is the right thing to do 3.19 3

advertising revenues are shrinking 2.97 4
Unwilling to pav because

the services have alwavys been free 4.11 1

thewv get paid from advertisement 4.00 2

I don’t want to use credit card online 3.71 3

(S5-point scale. with S5 being Strongly Acree, and 1 Stronglyv Disacree)




g Broadhurst-2003.pdf - Adobe Acrobat Pro Extended

File Edit View Document Comments Forms Tools Advanced Window Help

= A I -
v-‘j Create + ;:1] Combine = @ Collaborate - _;J Secure ~ ///f Sign + @ Forms - E Multimedia = (5 Comment ~

= JQ} @ $ 29

8% =« = [  Find .

=) StidyNote || Tentkdis» & - ] BN = & X / [ O S ‘ishow-

Paying for it: the current state of
the information broking market

Dominic Broadhurst works in the

P T e . e

Dominie Broadhurst
Manchester Business School

‘Changing your mindset is vital - and in addition being prepared to
fundamentally change the way in which you operate.’

Abstract

This article attempts to set the scene for the current state of the information
broking industry and provide some prognosis for its future. There 1s no doubt
that the nature of information broking has undergone considerable change in
recent years. Much of the market for traditional intermediary services has
vanished and the author provides an analysis of the supply of company
information to highlight these changes. The impact of the Internet on the
industry is assessed and two contrasting case studies of players within the
sector are also provided in a commentary on the current state of the industry.
Thoughts on how the fut 3 : ith the conclugion
reached that, to prospeluformation brokers must adaptAnnovate and be
totally intuitive to the client's needs.

Introduction
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KYLE SCHAFER

Topluluk

Duvar

@ Duvar

=1 Bilgiler

Services
Partfolio

(i Linkedin

u Degerlendirmeler

Haklanda
Call for Free Assistance,

115

kisi bunu bedendi

Sayfamin Sevilenlerine Ekle
Bir Sayfa Clugtur

Sayfa'y Sikayet Et

Pavlas

Freelance Information Technology Consultant: Kyle Schafer
-@ Beden

Freelance Information Tec... - En Yeniler

Freelance Information Technology Consultant: Kyle Schafer

&30 dollar SATA ZTE Hard drives, a pretty cheap solution to add more space to
your computer and speed it up. Visit http:/www.newegg. com/Productf
Product.aspx?Ttem=MNE2E 16822143

4138cm_re=>2th_sata-_-22-143-41

3-_Product

Newegg.com - Seagate Barracuda LP ST32000542A5
2TB 5900 RPM 32MB Cache SATA 3.0Gb/s 3.5" Hard
Drive.

WWW.Newegg.com

Buy Seagate Barracuda LP ST3200054245 ZTE 5900 RPM
32ME Cache SATA 3.0Gbj/s 3.5" Hard Drrive -Bare Drive with
fast shipping and top-rated customer service, Once you
know, you Mewegg!

ﬁ| 13 Subat, 16:33 - Paylas

£ Adam Pohl bunu begendi.

Freelance Information Technology Consultant: Kyle Schafer
Web Developing....

P R T T P T S TN - 1 PR

Hesap Korumasi

Hesabini
ﬁ Diisiik

| Increase Protec

Tamyor Olabilece
e

Ramaz
m dal Arka

Sponsoriu

Go Bananas!

(CafefW Tldk

Study Abroad in F
psbedu,com
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. Marcy Brescia - Freelance Web, Digital Media & Information
Marcy D Technology Consultant m

Yerel Isletme - Dayton, Ohio

Web Desymer, i 1Pl Media, aiad
Infarmation Techralogy Coneultant

D
@ Hvar Temel Bilgiler | Increas

fx ] Bilgiler

Fotodraflar Yer Dayton, OH o

[ Notiar Saatler Pzt - Pers: 09:00-22:00 Iy
Cu -Pzr: 10:00-23:00

Hakkinda Hakkinda Let me help you.. Make a Lasting Impression!!

Let me help you.. Make a Lasting
Impression!! Please
contac, .. Devaman Gor

Flease contact to discuss services and prices. Affordable Rates!

Email: MarcyBresca@gmail. com

90

Open to dients locally & remote. Good chances travel to you!

kisi bunu begendi z]

_ . Clients in CA, IL, OH, PA, & NY .,.:. :- [
Sjayfamln Sevilenlerine Ekle Toplu Tasima Contact info: 0w
Bir Sayfa Clustur MarcyBrescia@gmail. com ElLIN
Sayfa'y Sikayet Et Phone: 937-830-1350
Paylas Skype: marcy.bresda Study Al

psbedu. co
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medya takip merkezi 1940

23 Mart 2011 Carsamba

Anasayfa Haklamizda Hizmeter Basin Merkezi insan Kaynaklan letisim Uiye Girisi

Online Medya Takip Sistemi
Hep yanimzdal MEdYaYl BlZlmlE IZ].EF]II
interweh : hasin takibi  televizyon takibi : medya analizi
" — - . 1 : — :
v : % \ .'.,1 4 '? : TT : .
B4 IR S
InterWeb'i hemen kullanmaya - Medyanin en eski ve yayan - Ulkemizde 50% yillarn baginda - Medya takibi yaplarak elde
baslamak igin girig yapiniz. © o meaas olan yazilh basin hergiin dizel tv kanallarnin agimasiyla edien her haber ya da reklam
- kigiler, kurumlar, sektérler ve - birlikte medya yeni bir yén - tek baglanna énem tasidiklar gibi
Kullania daha bagka birgcok konuda - kazanmig ve evierimize kadar - karglagtrmah olarak da biyik
: binlerce sayfa haber ve reklam konuk olan bu glcld kitle letisim ¢ fnem tagimaktadir. Medya
Sifre : Uretmektedi. © araa medyanin etkisini ve ... : analizi..

m w w "

Copyright () 2005 interpress,com. tr interpress bir \I (yesidir Favorilerime Ekle —
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AJANS
PRESS

Ana Sayfa Medya Takibi Hizmetlerimiz =~ Hakkimizda  Iletisim %

info@ajanspress.com.tr

Ajans Press veri tabani hizmetlerinden
E (- faydalanabilmek we NewsLighter 2.1
- Medya Analiz uygulamasimin en son

: i E \ sirimind kullanabilmelk igin, dncelikle
" l = sistemde kayith olmaniz ve iye girisi
. L] =
Newslignter 2.1

yvapmaniz gerekmektedir.
Kal in ' Kullama Adi

Sifre

8
-

bress verl tabanina kolaylikla

~ ulasin ve en son haberleri degisik [_Giris |
platformlarda izleyin.

Ajans Press 2010
Newslighter 2.1

.l
55. vasimizda Newslighter 2.1 ile karsinizdayiz. "'Nitelikli Bilgi" artik bir tik -
uzakta. On-Line analiz dretebilen yeni web sirimimiz ile yine bir ilke +
imza atryoruz!

Mewslighter 2.1, tzellesebilen analizleri ile sizi niceleyici sonuglara aﬂ\z‘a J e medya bilgi bankasl

ulastiryor. Ustelik grafikler ile birkag sanivede renkli, gikti almaya hazir..
Hemen zunum vapilahilecek formatta.. Takibi yvapilan konular igerizinden
alternatifli analizler Gretilebilivar. Danem aralidl gibi dediskenler kullanic
tercihine géire segilebiliyor.

AJANS PRESS

Mewslighter 2.1 strimi ile simirlar kalktr.. Mithat Bereket

News=lighter anzaliz Gretmevi. (=tiin  olmawvi =evivor. hice durmadan
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AJANS
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Ana Sayfa Medya Takibi

Hizmetlerimiz

Basin Takibi

Hakkimizda

Televizyon Takibi

Radyo Takibi

~y

Internet Takibi

Haber Ajanslarn Takibi

Newsl

i
-

Medya Analizi

Medya Bilgi Bankas) - MBB

| Giindemn Takibi

Arastirma

Geviri ve Desifre

Ajans Press 2010

Medya Arsivi

Newslighter 2.1

Arsiv Arama

55. yvasimizda Newslighter 2.1 ile karsinizdayiz. "'Nitelikli Bilgi" artik]
uzakta. On-Line analiz Oretebilen yeni web sirimimiz ile yvine ki

Kiose Yazarlan

imza atiyoruz!

Erken Uyar Sistemi (8MS) |

Mewslighter 2.1, &zellegebilen analizleri ile sizi niceleyici son
ulastirryar. Ustelik grafikleri ile birkac saniyvede renkli, gikt almaya

Web Entegrasyonu

Hemen sunum vapilabilecek formatta.. Takibi yvamlan konular iger

alternatifli analizler Gretilebilivor. Ddnem aralidi gibi dediskenler ki

Haberci

C.

Iletisim

Ajans Presz weri tabami hizm
faydalanabilmek we MNewsLi
Medya Analiz wygulamasinr
slirimind kullanabilmelk igin,
sistemde kayith olmaniz ve
yvapmaniz gerekmektedir.

Kullameo Ad

Sifre

b

medya bilgi ba

tercihine gdre secilebiliyvor.
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madia monitoring conter

ANA SAYFA HAKKIMIZDA URON VE HIZMETLER ~ MEDYA ODASI ILETISIM

m

Medya Arama Motoru ile
medya elinizin altinda.

Herhangi bir konu, kisi veya kurum ile ilgili,
medyada yayinlanmis tim haber ve yazilara,
tek tiklama ile hizl ve kolayca erisim imkani...

Medya Arama Motoru, sizi bilgi kirliliginden ve
gereksiz zaman kaybindan kurtararak, tam da
ihtiyaciniz  olan  bilgiye, hizlica ulasmanizi -
saglar..
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‘Escinsel eviilik tireni” yayinlayan
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" gedya takip merkezi "™

a monitoring conter

URCN VE HIZMETLER

ANA SAYFA HAKKIMIZDA

MEDYA ODASI ILETISIM

Medya Takibi
Reklam Takibi . "

- Sektorel Glndem Raporlari
Medya Analizi

MTM'nin  uzman analistleri tarafindan
hazirlanan “Sektdrel Giindem Raporlan” ile
sektdriiniiziin nabzim tutun!

" ile sektérel hakimiyet..
Destekleyic Servisler "

Kurumlara Ozel Coziimler

Sektorindzdeki yeni gelismeler ve dizenlemeler,
yeni yatinmlar ve stratejiler, kampanyalar...

Bilgi kirliligine bogulup, firsatlan kagirmayin!

Medya Analizi Yerel Medya Takibi ||et|'§|'m Haberleri

‘Escinsel eviilik tireni” yayinlayan
Digitiirk’s ceza geliyor.
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ANA SAYFA HAKKIMIZDA UROM VE HIZMETLER ~ MEDYA ODASI ILETISIM

Medya Takibi

Kullanic Adi

Medya takibi nedir?

Medya takibi; gazete, dergi, TV kanal, radyo kanal ve internet
medyasinda yayinlanan tim haber ve reklamlanin kayt altina
alinarak siniflandinimasi, raporlanmasi, sonuclann ilgili kuruma
senvis edilmesi ve argivienmesi hizmetidir.

Medya takibinin dnemli bir ihtiyaca donigmesi, Tirkiye'de &zel
yayinciigin gelismesiyle bagladi.

Hizla artan mecra sayisi, bu yayinlann hepsinin takip edilebilir
olmasim giclestirdi. Sirketler ve kurumlar, ulusal gazeteleri takip
edebilseler bile, televizyon ve radyo kanallan, dergiler ve yerel gazeteler dnemli bir firsat ya da tehdit olusturdular.

Medya takibi, itibar yonetiminin aynimaz bir parcasidir..

Medyadaki dikkat cekici yikseligin yani sira, iletisim sektdrinde de dnemli gelismeler yagandi. Kurumlar, pazarlama,
imaj ve tanitim faaliyetlerine daha fazla dnem vermeye baslarken, Tirkiye pazanna girig yapan uluslar arasi girketler,
profesyonel medya takibine duyulan ihtiyac arttirdi.

1999 wvilinda sektére girs yapan MTM. medya takip anlayisina tamamen farkl ve veni bir soluk getirdi. Sektdrdeki

Medya Takibi

Yazil Basin Takibi
YYabanci Medya Takibi
Yerel Medya Takibi

TV Takibi

Radyo Takibi

internet Medyasi Takibi
Sosyal Medya Takibi

Haber Ajanslan Takibi
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Medya Analizi

Kullanic Adi

Algilan en cok etkileyen itibar unsurlanndan biri olan medya,
dlcimleme ihtiyacinin da en yiksek oldugu alanlardan bini.

“itibanmzi  yonetmenin ilk adimi, onu olgmektir.
Olgmediginiz seyi yonetemezsiniz.” diyen Ron Alsop'un
gorigni biraz daha ileriye tagiyan British Telecom'un Gnli
CEO'su Sir lan Vallance, “Olcmiyorsan yapmaF sizilyle,
dlcmenin hayati dederine ve etki glcine igaret eder. Analiz
edilmeyen ve dlgimlenmeyen her is; zaman, para ve emek
kaybinin yani sira, itibar kaybina da neden olabilecek kadar
biyik riskler igerir.

Kurumlann medyada nasil yer bulduklanni gérebilmeleri icin

medya takibi nasil ki vazgecilemez bir ihtiyac ise, medya araciligryla nasil bir alg yarattiklanni dlgimlemek de medya
stratejilerinin olusturulmasinda ve gelistiiimesinde temel noktadir.

MTM, kurumlanin ydnetsel stratejilerinde dnemli bir yere ve etki gicine sahip olan medya analizlerini, bu biyik
sorumluluk cercevesinde hazirlamaktadir.

Medva analizleri PR faalivetlerinize avna fitar

Medya Analizi

Standart medya analizleri

Detayh medya analizleri

Etkinlik analizleri

Sponsorluk katma deger analizleri
Sosyal sorumluluk deger analizi

Kurumsal itibar algi analizleri
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Haber Ozetleri Servisi

Destekleyici Servisler

Medyada yilksek yansima bulan kurumlar, giinlik haberlerini takip ederken, dnemli zamanlanm bu ige ayinrlar.

MTM, her sabah hazirlayarak abonelerine sunduju Haber Ozetleri senvisi ile misterilerine, giinimiziin en kiymetli iz e ie s

degerlerinden biri olan “zaman’ hediye eder. Sektérel Giindem Raporu
AYNI HABERLERI OKUMAKLA ZAMAN KAYBETTIRMEYEN, OZEL BIR RAPOR ... Medya Gindemi
Marka ve rakipleri ile ilgili basinda yer bulan haber ve yazilar, konulanna Basin Odas|

dre gruplandinlarak dzetlenir ve kisa bir rapora dindgtirdlir. Haberler, -
gore grup P ¥ Erken Uyan Senvisi

dnem sirasina gére listelenir ve haberlerin linkleri de eklenerek kullanma

hazir hale getirilir. Haber Ozetleri, her sabah 08:00 itibariyle senvis edilir Medya Bilgi Rehberi

Haber Ozetleri servisi, ayni haberlerin tek tek okunarak zaman Medya Arama Motoru

kaybedilmesini engeller ve tim yansimalan cok daha hizli kontrol etme ) .
: . : : Online TV Argivi
firsatl sunar.

Geviri
Hangi konuyla ilgili haberler, kag gazete, TV kanali ve haber
sitesinde yansima buldu? Desifre Hizmetleri
Konuyla ilgili haberler hangi yayinlarda ve nasil yer aldi? Kige Yazarlan Arsivi

(Giinin en ¢ok yansima bulan konusu ne? %
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Kurumlara Ozel Céziimler

Kurumsal Arsiv

MTM'nin kurumlara ézel cézimler cergevesinde sundudu “Kurumsal Arsv” yazilimi, kurumlann medya arsivierni
kendi biinyelerinde tutabilmelerine olanak saglar.

Kurumlara Ozel Coziimler

Kurumsal Argiv =
Ozel Arayiiz
Bu senisten yararlanan girketler, MTM tarafindan eklenecek kiiciik bir yazilm yoluyla medya yansimalanni
otomatik ginceller ve kendi argiv alaninda saklar, bdylece kurumlar yillarca kullanabilecedi sistematik bir Intranet Cozimler
i istemi hip olur = .
arsivieme sistemine sahip olur cerik Yonetimi
Arsiv, .ku.la\_,' Ve h|zI|.ﬂ|treIeme olanaklar ile misteriye biyik kolaylklar sagladidi gibi, verimliligin atmasinda da Mobil Gozamler
dnemli bir rol Gstlenir.
Ozel Araylz
= /

Medya takip hizmetini, kurumsal kimliklerine uygun bir ara yizde garmeyi tercih eden kurumlara dzel gelistirilen
“Ozel Ara yiiz" yaziimi, standart hizmet sunumunun kurum ihtiyacina uygun olarak yeniden tasarlanmasini
igerir.

Intranet cozimleri

4 Icerik Yonetimi

\ Kurumlann medya yansimalann kendi intranetlerinde sunmalan igin geligtirilen dzel bir yaziimdir.

Kurumlara dzel goziimlerden biri olan igerik Yénetimi, frmanin medya yansimalanni kendi sisteminde, MTMnin

crundnf Aol vazilins e balairsa ydnatsbilmnacing 17in wnnr Miictarn el Y anatim szl e tenedn Ailadi & b
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" Gincel bilgi ile daha saghklh medya iligkileri penceresi,

" Medyay daha iyi anlama ve yorumlama perspektifi

Adim Adim MTM
1999 yili:

istanbul'da kuruldu. Ulusal gazeteler ve TV kanallan takibi.

2000 yilr:

Takibe yerel yayinlan dahil etti.
Ozel Analiz programi yazdirdi ve medya analizlerine bagladi.

2001 yih:

35 kisilik kadro ile 200'e yvakin migteriye senis vermeye basglad.

2002 yih:

E-Basin takibini semvislering ekledi.

2003 yili:
Hizmetlerini online ortama tagid.
TV'de Yeni Reklam Filmleri takibini basglatti.
Reklam Film Argivi'ni olugturmaya baslad.

2004 yih:

Haber Ajanslannin takibine basladi.
Analiz yazilimini geligtirdi, yeni analiz paketler olugturdu.
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Analiz yazilimim geligtirdi, yeni analiz paketleri olugturdu.

2005 wili:

500'0 agkan dizenli misteri, 12000 agkin yayin takibi, 80 kisilik kadro.
Medya Bilgi Serisi isimli haftalik e-biltenini aboneleriyle paylagmaya basladi.

2006 yil:

Ankara Subesini actl.
Almanya'da Temsilcilik olugturdu.

2007 yil:
izmir Temsilciligini hayata gecirdi.
Radyo Takibi'ne basladi.
Medya Bilgi Rehben'nin birinci versiyonunu ilgilisiyle bulusturdu.

2008 yilr:

Logosu dahil, kurumsal kimligini yeniledi.
Basin Odasi servisini misterilerinin kullammina sundu.
Televizyon kitiphanesi gorevini yapan “Online TV Arsivi® hizmetini baslatt.

2009 yil:
Bursa Temsilciligini agti.
Blog Takibine bagladi.
Habermetre (Online Analiz) hizmetini kullanima acti.

2010 yili:

130 kisilik kadro ile 1.500'e yakin misteriye dizenli servis vermekte.
Medya Bilgi Rehben'nin ikinci versiyonunu piyasaya sundu.
Anadolu Ajansi'min resmi bayisi oldu.




Tartisma

o Etik sorunlar
o Hangi hizmete ne kadar Ucret?
o Sosyal medya takibi ve analizi
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