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Ozet

Toplumsal degismenin en 6nemli gliclerinden birisi olan bilgi ve iletisim teknolojileri sayesinde
yasamda hizli degisimler yasanmaktadir. Bu yeni durumun, yeni ara¢ ve uygulamalarin
kullanilmaya baslanmasi seklinde yansimalari olmaktadir. Bu slrecte kullanicilarin ¢evrim-igi
ortamlarda gerceklestirdikleri etkinliklerin tird ve icerigiyle yakindan ilgili olan dijital kimlikler
olusmaya baslamistir. Bu kimlikler kullanicilarin ¢evrim-ici ortmlarda gerceklestirdikleri
eylemlerle iliskilendirilmektedir. Baska bir ifadeyle dijital ortamda gerceklestirilen biitlin is ve
islemlerin  kayitlari tutulmaktadir. Bu kayitlarin tutulmasiyla birlikte dijital ayakizi
olusmaktadir. Bu kayitlarin tutulmasinin bilincinde olma durumu kullanicilar agisindan dijital
ayakizi farkindaligl ve bu kayitlarla ilgili herhangi bir yasanmishgin olmasi durumu da dijital
ayakizi yasantisi olarak tanimlanmaktadir. Dijital ortamlarda gecirilen silrenin artmasiyla,
dijital ortamlarda yapilan islemler ve paylasimlar da giderek artmaktadir. Bu nedenle de dijital
araclarin ve ortamlarin gtivenli kullanimi ve bununla ilgil farkindalik durumlarinin incelenmesi
ayri bir 6nem kazanmaktadir. Ote yandan ¢evrim-ici ortamlari en yogun kullanan genclerin bu
konuyla ilgili durumlarinin 6ncelikle incelenmesinin yararli oldugu soéylenebilir.

Bu baglamda bu calismanin amaci yiksekogretim 6grencilerinin dijital ayakizi farkindalik ve
dijital ayakizi yasanti durumlarini belirlemektir. Bu amaca ulasma slirecinde arastirmacilar
tarafindan “dijital ortamlari kullanma durumlari anketi” baslkli bir veri toplama araci
gelistirilmistir. Katihmin gondlli bir sekilde gergeklestirildigi veri toplama siirecinde 41
Universitedeki 508 yliksekogretim 6grencisinden veriler toplanmistir.

Arastirmanin bulgulari 6grencilerin dijital ayakizi farkindahginin yiksek ( =4,251), dijital ayakizi
yasantilarinin ise duslik dizeyde ( =1,907) oldugunu gostermektedir. Yiksekogretim
ogrencilerinin dijital ayakizi farkindaligi, yas, sinif diizeyi, en uzun sire yasanilan yer, ¢evrim-
ici araclari kullanma konusunda kendilerini yeterli hissetme dizeyi ve 6grenim gordukleri
birime gore farklilasmaktadir. Yiiksekogretim ogrencilerinin dijital ayakizi yasantilar ise
cinsiyet ve dijtal ortamda glinlik harcanan sireye gore degismektedir. En fazla dijital ayakizi
birakilan ¢evrim-igi araglar sirasiyla; ¢evrim-igi sohbet araglari, sosyal aglar ve e-posta iken en
az dijital ayakizi birakilan gevrim-igi araglar sirasiyla ag ginligi, wiki ve 6grenme yonetim
sistemleridir.

Anahtar sézciikler: Dijital ayakizi, dijital ayakizi farkindaligi, dijital ayakizi yasantilari,
yiiksekdgretim égrencileri
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An Examination of Digital Footprint Awareness and Digital Experiences of
Higher Education Students

Abstract

Rapid changes are occurring in life owing to information and communication technologies,
one of the most important powers of social change. This new situation has some reflections
in the form of use of new tools and applications. In this process, digital identities have begun
to emerge, which are closely related to the type and content of the activities performed by
the users in on-line environments. These identities are associated with actions that users
perform in on-line environments. In other words, records of all operations and transactions
performed in the digital environment are saved and stored. A digital footprint is formed with
these records. The awareness of these records is defined as the digital footprint awareness in
terms of users, whereas any experience related to these records is defined as digital footprint
experience. Transactions and sharing performed in the digital media are gradually increased
as the time spent in digital media are increased. Therefore, the safe use of digital tools and
media and the examination of awareness stage therefor are of particular importance. On the
other hand, it can be said that it is useful to examine firstly the situation of the young people
who happen to be the intensive users of online environments.

In this context, the purpose of this study is to determine the digital footprint awareness and
digital footprint experiences of the higher education students. In order to collect data for the
study, researchers developed a data collection tool titled "A survey for digital media use." The
study group consisted of 508 higher education students from 41 Turkish universities. Data
were collected through an online-form where participation was on a volunteer basis.

The findings of the research show that students have high level of digital footprint awareness
(=4,251) and low levels of digital footprint experience ( =1,907). Digital footprint awareness
of higher education students differs depending upon the age, class level, place where they
have lived for the longest time, the level of self-sufficiency for using on-line tools, and their
department in the university. The digital footprint experience of higher education students
varies according to the gender and the time spent in the digital platform per day. Among on-
line tools where the maximum digital footprints are left are on-line chat tools, social networks,
and e-mail, whereas on-line tools where the least digital footprints are left are the blogs, wiki,
and learning management systems.
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